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Make you completely irresistible to your ideal
clients and get them reaching out to do business
with you right from LinkedIn!

After all, this is where a lot of your clients are hanging out and since
it’s a business platform - they are primed and ready for new
opportunities to advance their careers and their lives.

Here's a snapshot of my LinkedIn profile...

Does yours need a makeover? 

The Goal of this Profile

Makeover is to...



Now here's a little

secret...

You are just 5 simple steps away from attracting your ideal clients to
you on LinkedIn and it comes down to having a profile that -

Calls out your ideal client and shows them how
you can help them solve a big problem.

It’s as simple as that and I’m going to show you how in this Makeover.  

Let’s dive in!

But first... 1 very important rule before we get going: 

Done is better than perfect. 

Do not wait for everything to be perfect, this isn’t going to help you get
results. Work through each step (there are only 5), stay focused and
do your best with what you have right now. I promise you it will
bring you results!

Okay… Now we can start ;)



***Don’t update anything live, rather open a google/word doc and
complete the makeover there. Then we’ll do one single update at the end
(this will help you attract clients from your current network, I’ll tell you why
at the end).

Like a book - the cover can make or break sales. 

The same goes for your LinkedIn profile headshot and banner
image. If done poorly, this will affect how many ideal clients you will
attract on LinkedIn.

So go grab a recent, clear and professional headshot of yourself. You
can take a photo with a decent smartphone and background if you
don’t have a professional one (although this is optimal).

Who would you rather work with? Get my point?  

Step 1 

Profile Headshot



Headshot 

Guidelines

Look directly at the camera
Plain background as much as possible (at
least not distracting)
Only you in the shot (and no cropping!)
Good lighting and not too zoomed out (we
want to see your face nice and clearly)
Wear something professional
Head and shoulders only 
Photo must be clear (not pixelated)
Photo must be recent (within the last 6 - 12
months) 

LinkedIn profiles with professional
headshots get 21x more views 

and 36x more messages.



Step 2

Banner Image

A picture of you on stage if you use this type of platform to help
people (great for building authority)
A picture of you working with your clients
A picture of your clients experiencing results (example: we
worked with an image consultant and she had a before and after
pic of one of the clients in her banner - it was really powerful)
A written client testimonial with their image on a nice
background (this is power!)

*Recommended dimensions are 1584 pixels wide by 396 pixels tall (max
file size 8MB)

The absolute minimum you must have here is an image that relates to
your industry. 

Best practice is that your banner shows your
ideal client the outcome they can expect when
they work with you. 

For example, if you’re a relationship coach, you would have an image
of a happy couple as your banner (simple but demonstrates the
point).

If this is not possible, here are some other options you can go with:



Bonus 

:)

Use canva.com to design your banner. 

Here’s a quick tutorial about how to do it in
under 10 minutes even if you have never
designed anything in your life (click here). 

If you have a company logo and logos of anywhere where you have
been featured - then include these in the banner (click here to take
a look at my profile as an example and connect with me).

Don’t overthink this, get it done and keep moving.

Click here to go to canva.com. 

https://www.useloom.com/share/40f3bcbe72da4cef81ea1fe31e7501ae
https://www.linkedin.com/in/mattclarksa/
https://www.canva.com/


Step 3

Headline

Your ideal client. 
Their big problem, and
How you can help them solve it.

Alright, this is the most important step in this Makeover!

Your LinkedIn profile headline, what we like to call your pick-up-line
(and what our clients call your PUL). 

When done properly, this is what gets your ideal
clients taking action and asking to do business
with you.

So to make this happen your headline needs to convey the following:

You only have 120 characters to do this so I have created a framework
to make this easier (fill in the blanks). 

I help (insert ideal client)
achieve (insert what you help them do) 
through (insert methodology)



Examples from clients

getting amazing results

So you can see how these 3 steps come together
(and to get some inspiration and ideas). 



Examples from clients

getting amazing results



Examples from clients

getting amazing results



Step 4

Profile Update

Now take everything you have worked on and update your LinkedIn
profile when you click the little ‘edit’ pencil on the profile and upload
your new headshot, banner and pick-up-line.
 
It will notify your entire network when you hit save, allowing ideal
clients sitting in your network to see how you can help them. 

So you may pick up a couple of new clients from
this alone.



Step 5 - get your Profile

'Roasted' or 'Toasted'

If you want an expert to review your work, then click here for a
profile review call 

We’ll help you map out your LinkedIn plan to
attract more clients and you’ll know how to take
things to the next level so that you can start
getting results like these clients -

https://meetings.hubspot.com/samantha183/profile




If you want Results like

this too...

Click here to apply for a strategy call so that we
can see if this will be a good fit for you.

You could be the next BIG Rainmaker like Godfrey...

www.thevirtualedge.com | connect@thevirtualedge.com

https://meetings.hubspot.com/samantha183/profile
https://thevirtualedge.com/

